PRESS RELEASE 

Gorenje at IFA 2023: New kitchen appliances make cooking easier and more enjoyable

Berlin, September 2023 – Gorenje presents its innovations in the field of kitchen appliances: induction hobs, hoods, built-in ovens and microwaves that offer an abundance of features to make cooking easier and more enjoyable, but most of all less time-consuming. The kitchen range showcases bigger and more adjustable cooking areas, convenient hood-in-hobs, AirFry function and appliances with fully-automated cooking programmes.

Induction hobs and hoods: Expanding the cooking surface
The new generation of induction hobs tackles the challenge of cooking for bigger groups of people. The BigZone is a perfect solution for the biggest pots and pans. Positioned in the front, this zone allows for constant attention while cooking and accommodates the average most-used pot size of 24 cm. This prevents cold areas on the edge of the pan and ensures evenly cooked meals every time. The Hood in Hob HET949BSC​ offers an extremely practical solution as the integrated hood means the users can place the hob anywhere in the kitchen without having to worry about the headroom. The AreaFlex function creates a large cooking surface by connecting the two cooking zones on the same side into one. It allows evenly cooked or grilled food in bigger pots and pans and it is available on both sides.

Ovens with AirFry function: Crunchy and healthy nourishing meals
Gorenje’s Built-in Oven BOFSG8WIFI makes it possible to prepare mouth-watering crunchy dishes with minimal or even no oil. The AirFry technology enables extremely intensive baking by using nothing more than hot air in combination with a special perforated baking tray, creating the perfect crunch and colour usually associated with fried delicacies. The function is suitable for small cuts of meat, fish, vegetables and pre-prepared frozen products, like french fries and chicken nuggets. Another solution for quick food preparation is using Gorenje’s Combi Microwave Oven BCMG8WIFI​ which provides fully-automated cooking programs with 22 of the most popular recipes to choose from making it ideal for beginners or experts with no time on their hands. Extensively tested by Gorenje’s experts, the AutoBake programs are fail-safe, delivering great results even without preheating. All that the user needs to do is choose the dish type, weight of the food and press start. The oven will do the rest.

Culinary Essentials: Warm plates and freshly brewed coffee
Gorenje’s kitchen range includes the practical Warming Drawer, which can be used to heat up tableware, reheat food, or keep the food and beverages deliciously warm at any given time. It is also handy for defrosting food. The cooking line presented at IFA 2023 features also the Built-in Coffee Machine that delivers freshly brewed coffee on demand. The AutoCapuccino function provides a consistent coffee taste, while the milk foam is adjustable thus getting from cappuccino to latte takes just a second. The appliance forces water through ground coffee beans, extracting the full aroma and creating truly genuine flavour. 

Gorenje, part of the Hisense Europe Group, will showcase its cooking appliances and white goods product range at IFA 2023 in Berlin, taking place from September 5 to September 11. Visitors will be offered a glimpse into technologically advanced, innovative, energy-efficient and beautifully designed household appliances that provide a simple, intuitive user experience and make their lives easier. 

About Hisense Europe
Chinese multinational company Hisense is one of the world’s leading consumer electronics and home appliances manufacturers. The company has experienced a swift development over the last 50 years. A small radio factory in Chinese city Qingdao has transformed into a global corporation with its presence in 160 countries and regions around the globe. It employs over 100.000 people worldwide. Hisense Group covers different industry divisions and product groups, from consumer electronics, home appliances, IT smart systems, to real estate business. Hisense company focuses on the latest technology trends to develop sustainable, innovative and customer friendly solutions that can notably increase life quality. They base their activities on a strong distribution network across the world, notably in Europe. Hisense Europe has 27 business units, three strong production centres, and four R&D centres all over Europe. The company unites different brands, specialized for different customer segments. Among them four are globally renowned: Hisense, Gorenje, Asko, and Toshiba. Each brand addresses a different type of consumers and proposes innovative solutions for comfort living in a modern home. Hisense Europe sales revenue has seen a stable growth over the past few years, and the Group tends to become one of the leading European home appliances and consumer electronics manufacturer. Their vision is to become a reliable, century-old company that delivers smart solutions, aiming to improve the quality of life and well-being of their consumers.

